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HIGHEST GROWTH OF SMARTPHONE
DATA IN WESTERN EUROPE

Monthly data traffic per smartphone (GB)
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Around 90% of mobile data
traffic will be from smartphones
15 by the end of 2021
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SMARTPHONE SUBSCRIPTIONS TO
SURPASS BASIC PHON

Smartphone subscriptions per region 2015-2021
® Latin America

® North America

@ Asia Pacific

@ Middle East and Africa

® Central and Eastern Europe

® Western Europe

3,2
billion

2015
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Total
additions

3 billion

=S IN 2016

6.3
billion

2021
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Smartphone
subscriptions set

to almost double
by 2021
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[HE DOMINANT MOBILE
cCHNOLOGY IN 2019

Mobile subscriptions by technology (billion) =
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14X MORE VIDEO TRAFFIC IN 2021

35

30

25

20 In 2021, video will
account for around 70%

15 of mobile data traffic
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2015 2021 2015 2021 2015 2021 2015 2021

File sharing Web Software Audio
browsing download
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2015 2021

Social
networking

2015 2021
Video
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DRIVERS

» Evolving devices with larger
screens and better resolution

» Video part of online content,
Incl. news, ads & social media

» User behavior changes, video
being consumed everywhere

» Faster networks & better App
Coverage
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daily Snapchat users

\15

mobile Faceb (

50% of the video views are
on mobile devices
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YouTube usage (GB/user/month)
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I 2016 addition
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GROWING UP STP"ﬂi

Total weekly hours of TV/video viewing at home
@ Teens Others ‘ H H i‘ i‘ i| i

15

Teens have increased smartphone
TV/video viewing 85% in 4 years

201 2015 201 2015 201 2015 20M 2015 201 2015

‘; TV I:El Desktop J;' Laptop E Smartphone @ Tablet

Source: Ericsson ConsumerlLab, TV and Media (2011, 2015)
Base: 9,000 respondents aged 16-59 in Brazil, China, Germany, South Korea, Spain,Sweden, Taiwan, UK and US

Teens are the most impaftant group to monitor
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revenue

Physical format ||

-4 9%
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'*-1Q 5%._ +_45 2%

Operator opportunlty to dellver and monetlze music experience

Source: IFPI, 2016
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28 BILLION CONNEeC

"EVERYTHING THAT WILL BENeFIT FROM
WILL BeE CONNECTED"

=D DeVICES IN 2021 &£
Be

ING CONNEeCTED
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loT DEVICES 2 W
TO SURPASS s
MOBILE PHON ES 0 Cellular loT 0.4 1.5 27%
I N 2 O 1 8 Non-cellular loT 4.2 14.2 22%
; PC/laptop/tablet 1.7 1.8 1%
Mobile phones 71 8.6 3%




WESTERN eUROPE WILL ADD
MOST [OT CONNECTIONS

loT connected devices: cellular and non cellular (billions)
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\\

5 The number of loT devices

Is projected to quadruple
in Western Europe
between 2015 and 2021
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e North America

e= Asia Pacific
Middle East and Africa
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= \Nestern Europe
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A BODY OF

/4%

SENSOR

See that wearables will act as conduit
for exchanging data between them
and other physical objects and things

These may not necessarily be devices
but sensors that are ingestible or implants
that help interact with objects and devices

6/10

Implanted
Snjartphone_ users chip for
b_elleve that ingestible unlocking
pills & chips under the car doors

skin will be used to

interact with objects .
M ]
|
|

within 5 years

S

25%

Implanted
chip for
retail buying
transactions

\

Already today 25 percent of
smartwatch owners

use their smartwatch to remotely
control digital devices at home

In 5 years’ time walking

around with an ingestible Implanted
sensor, which tracks your chip for
body temperature & adjust auto adjusting
the thermostat setting temperatures
automatically once you
arrive home, may be a .
reality, according to g i
consumers |
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Source: Ericsson Consumerlab Wearable Technology and the Internet of Things, 2016
Base: Smartphone users across Brazil, China, South Korea, UK, US
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