AN ECOMMERCE
CASE STUDY

SERVING MICRO MULTINATIONALS ebw

= 2
P .

A

s
{



CONNECTED COMMERCE




ASEAN™

D
-
£ 50
m
&
)
L
£ 40
=
0
(=)
& 30
O
e
(T
° 20
0]
£
2
o 10
m
]
=
a 0
Indanesi Malaysia Phlippines  Singapore Thailand Yielnar ASEAN Trad|t|una| United
& average firms — Slates

[— lobal
N ’ — et
— —

Source; eBay Internal data

MICRO MULTINATIONALS

Canaca hexico

i+l k'l

EU 28

Average




9 3 % 2 11 COUNTRIES 'I':Li‘

reached by European SMEs on eBay in S SR -
014 @ 2 : D

7 7% of SMEs on eBay

reach D OR MORE
EU markets

18 COUNTRIES 1% 16%

reached on average by European

of firms on eBay in the EU export

SMEs on eBay 2 7 O of eBay SMEs of traditional
EU REGIONS still export firms still export

4 COUNTRIES is the average after 3 YEARS  after O YEARS

reached by traditional European with SMEs exporting from eBay

exporters

eb Va EUROPE’'S TECHNOLOGY ENABLED MARKETPLACE




CONNECTING COMMERCE




GLOBAL SELLING




ORIy S

Post Mark as Argos receives Item is
the item dispatched the item collected

LOCAL SELLING




THANK YOU!

HMELIN@EBAY.COM




